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ABSTRACT

Different researchers have different approaches the
linguistic research of the hyperbole device in wdihguistics,
which means that we can understand that the litiguis
features of hyperbole are diverse and that theyy pan
important role in conveying our thoughts and opirsoor
views to the listener in our speech. In additiogpdrbole is
also reflected in the works of several represengatiof world
literature. For instance, Gulliver’'s Travels by tlume of the
great English writers Jonathan Swift. The articleegents
information on the linguo-creative and pragmatiadt of the
translation of this work..

Keywords: Gulliver's travels, hyperbole, lingvocognitive dig,
exaggerated semantics, means of impression, metobol
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INTRODUCTION

In the process of communication, the speaker eéffegt uses
such means as figures of speech and tropes to yohige
intention and purpose to the listener. "Hyperbasebne of the
most common and universal stylistic means. In otdehave a
strong influence on the interlocutor during the ocmmication
process, the speaker feels the need to exaggerabeder to
demonstrate his communicative-pragmatic intentiogoal, to
describe an object or phenomenon: for instanceEmglish
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language “I am very hungry, | could eat an elephaimt Uzbek
“Shunagangi gornim ochqadiki, hozir bitta filni yélgataman”
and etc.

The universal nature of “hyperbole” is charactetizgy its
linguocognitive basis, the “conceptual semanticshyberbole”
(CSH), which is regulated by the social sphere gwesn the
speaker's thinking in the language, therefore Hypler is a
perceptual phenomenon that finds its expression the
conceptual sphere of social spheres, and its sesar@nnot be
realized without a specific system of verbal andwesbal means
according to the laws of language” [4: 74-75]. Alsany
“cognitive/conceptual semantics” must be realizddough
verbal means” [5: 137], but in some cases, suchasgos are
realized partly through nonverbal means, or rather,
“paralinguistic means” [6: 24], depending on thenoaunicative
situation.

MATERIALS AND METHODS

Russian linguist S. N. Sirovatkin considers hypkrbto be
substandard from a semiotic, or rather functioeahistic, point
of view [7: 129]. This author approaches hyperisyletactically,
semantically and pragmatically, recognizing thasit complex
and multifaceted stylistic device of exaggeratiamg emphasizes
that it is impossible to give a single definitidrat fully reflects
its essence. [1: 129-130].

L. P. Krisin says that exaggerated sentences awallys
widely used to express a person's assessmentlivf,raeat only
related to his activities, but also to the actestiof other living
beings (animals, birds, insects), and even inamimajects
(trees, mountains, the sun, spring, nature, €c399].

Representatives of the S. J. Dubois school of Istgs have
a unique interpretation of hyperbole. They consitappropriate
to express changes inherent in all aspects of Eggthrough the
term “metabola” (rhetorical figure). The classitiom of two
main types of metabola, namely grammatical and c&xi
metabola, developed by scientists of this scheohlso of some
interest to researchers [3: 108].
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As a result of analyzing hyperbole, I. S. Kurakiotam
comes to the following conclusion: “In hyperbolbe tmeasure-
degree of quantitative description of an aspecg¢lsmall) of an
object, phenomenon, or action that is importantttier subject is
greatly enlarged, intensified, exaggerated, whilesimple, non-
exaggerated amplification, the average, usual @egwasure of
the description is given” [8: 119].

RESULT AND DISCUSSIONS

Linguocreativity is a broad concept in modern ttatisn theory
that describes the activity of a translator notycd a language
mediator, but also as a cultural and aestheticnistnactor. For
example, the Uzbek translation @ulliver's Travels clearly
demonstrates the linguocreativity approach. As sulteof
research, the following main types of linguocreattvanslation
have been identified:

* Expressive-linguo-creative: this type of translation is aimed
at directly influencing the emotional state of theader,
enhancing the dramatic or pathos effect. For examipl
Swift's "Gulliver's Travels": "I was almost deadthvifear.”
(Swift, 1726, p. 87) the translation is given aofws: "My
heart was as if it were torn with fear" (Swift, 20book 2, p.
87). Here, the expression "almost dead" is notrgliterally,
but using a metaphor familiar to the Uzbek readé&hough
the translator has increased the level of expressss, he
has preserved the emotional intensity at a levetapiate to
the original.

e Contextual-linguistic creativity: this approach involves
adapting hyperbole or other stylistic devices te target
audience while preserving their cultural connotaioFor
example: “I had a ton of homework to do.” (Swif2b, p.
74) Translation: “It seemed as if a mountain haehttauilt of
books.” (Swift, 2021, Book 2, p. 74). In this tr&t®on, ton
(a measure of weight) is transformed into the imafjog,
(in Uzbek)” creating semantic and cultural paréiel
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e Ironic-linguocreativity: in which the translator sometimes
recreates the author’s ironic or critical tone,#uote it to the
cultural-psychological context. For example: “Thevas a
great shout in a very shrill accent.” (Swift, 17386, 39)"
Translation: Quloglarni teshib yuboradigan darajada
gichqiriglar yangradi(Swift, 2021, book 1, p. 39). Here, the
translator has enhanced the strong expressioreioriginal
through a painful physiological image. This appioaerved
not only to depict irony, but also to depict thalrenpact of
the listener.

e Transformational-linguocreativity: in this approach, the
translator achieves the re-creation of hyperboleaimew
cultural context by structurally, semantically, siylistically
changing the text. For example: “He solemnly desdahat it
would take a year to measure my foot.” Translation:
Oyog‘imni o‘lchash uchun butun bir yil kerak bo‘lakan,
deb jiddiy aytdi Here, the satirical metaphor is preserved,
and the tone of irony is revived through a transiational
device.

One of the important types of hyperbole that ne&alsbe
explained in translation is metapragmatic hyperbdleis term
usually refers to cases where the author or charagpresses an
ironic, critical or mocking attitude towards reglitan event, or
even his own words. Hyperbole here is not just xaggerated
semantic unit, but also performs the function oéesph self-
awareness in the text. It describes the event digualy and
ironically, and at the same time expresses theodstideological
position. For example: “He solemnly declared thatduld take
a year to measure my foot.” (Swift, 1726, p. 57arslation:
Oyog‘imni o'lchash uchun butun bir yil kerak bo‘lakan, deb
jiddiy aytdi (Swift, 2021, Book 1, p. 57) This expression nioltyo
refers to Gulliver's gigantic dimensions, but alEmbodies a
satirical criticism of the bureaucratic and exceslyi solemn
procedures of the Lilliputian state. The hyperhiblat forms the
semantic basis of the expression (a simple measumtepnocess
that takes a year) also indicates the author'stiposin the
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context. This is a metapragmatic position, thathispugh satire,
the author is making an assessment of social sgstdine

component “seriously said” in the translation reffe an

important pragmatic load. This word is introducedai linguo-

creative way, since the original expression “sollgthis not only

an emotional tone, but also an ironic eloquent neul

expression. Thus, the translator did not copy &xt verbatim,

but reconstructed it in a satirical-progressivestohs a result, the
metapragmatic layer of hyperbole — that is, thehard

expression of his critical point of view within thext - has been
preserved in the Uzbek language.

The translation of hyperboles in 340 phraseologizaits
studied from the Uzbek translation of Jonathan Sw@Gulliver's
Travels is statistically expressed in three maindets Fully
preserved phraseological hyperboles — 58% — insdadleng into
this group, the degree of exaggeration, emotioealasitics and
figurative connotation of the phraseological unérevtransferred
to the Uzbek language with minimal changes. Fomgia, the
phrase "he could eat a horse" is expressed in thbekJ
translation asbir otni yeb qo'yadigan while the hyperbolic
semantics and the possibility of national acceparare
preserved. This approach ensures the semantic adecnd
aesthetic compatibilty of the translation. Enhahce
phraseological hyperboles — 27% — in these cakedranslator
further enhanced the hyperbolic phrase in the maigitext
through the emotional resources of the Uzbek laggud-or
example, the phrase “his eyes popped out” was asplrnot in
the form ofko‘zlari o'ynab tushdibut in a stronger image, such
as ko‘zlari boshidan otilib ketdi In this case, emotional
interpretation took precedence over phraseologiti@rnative.
Although such a strategy introduced stylistic ditgr into the
translation, sometimes the expression was enhauniced to
semantic proximity. Lost or neutralized phraseatadi
hyperboles — 15% — sometimes the hyperbolic feabfrea
phraseological unit was lost or reduced in trafmat This
situation often occurs due to the lack of a cultuna lexical
equivalent of this unit in the Uzbek language. Example, there
are cases when the phrase “he ran like the windivien in the
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form of a simplgez yugudin which the loss of the exaggeration
effect is noticeable. Although such a strategy weakl the
expressiveness of the translation, it served toepithe general
meaning.

The linguo-creative strategies used by the tramslat the
process of translating phraseological hyperbolesesdirst of
all, to harmonize them with the stylistic and crdiypossibilities
of the Uzbek language without distorting the conteh the
original text. The results of our analysis showt ttheese tools
were implemented in the translations in four maireations.
First, the lexical reinforcement strategy was wydeked, in
which the translator used strong expressive upiéxic to the
Uzbek language to enhance the emotional and expeesspect
of the text. For example, expressions suctbetsad ovqattili
qurib ketganko‘zidan olov sachradserved to make the original
hyperbolic content more vivid and expressive. Sdcahrough
the strategy of replacing it with national phrasgdal units, the
translator tried to find a close emotional and walk equivalent
in Uzbek to English phraseological hyperboles. Egzample,
phrases such as “he blew his top” were translatedniya
gaynadiand brought into a semantic field more familiartie
reader. This approach increased the cultural adgqoé the
translation. Third, the stylistic effect was enheshc¢hrough the
strategy of syntactic parallelism. The figurativmage was
enhanced through repetition, gradation, and péaralévices,
which was especially effective in dramatic or $eair contexts.
Fourth, through contextual explanations, the teosltried to
explain some complex or culturally incomprehensible
phraseological units for a foreign language learv\éth the help
of metatextual explanations, their meaning was eget to the
reader without being lost, which allowed the tratish to
maintain the level of intelligibility and emotionekpressiveness.

Swift tells the story of deliberately fabricateddiwith such
ease and truthfulness that it seems as if the waresmoving
over everyday things and events. Gulliver's storégs so
grounded and believable that we, like Gulliver,rsde see those
silent people and the entire environment arounchtblearly.
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On this basis, hyperboles were divided into threginm
categories during the analysis process accordinfpedevel of
semantic expressiveness. Based on the analysigrbolps
found in Swift's "Gulliver's Travels" were dividemhto the
following main types:

1. Tabligh(normative exaggeration)
2. Igraq (exaggeration)
3. Tafrit (unintentional understatement)

This classification includes not only changes atltxical level,
but also cultural and emotional interpretation. Tneservation,
strengthening or softening of these types of hygerbin
translation is formed on the basis of the transkténguo-
creative strategy, the culture of the target auméenand
sensitivity to the discursive context.

So, what made Gulliver's Travels such a convincamgl
interesting work? It would not be in vain to sawtthhis is, of
course, the unique language used by Jonathan Sivdt.is why
different scholars have different opinions abow inguage of
this work, and research on this is ongoing.

CONCLUSION

Hyperbole is one of the main stylistic means of amding
emotional power, imagery and expressiveness istiarspeech.
Hyperbole is especially effective in phraseologigaits, since it
creates a semantic load not only at the lexicagllebut also
through national and cultural connotations. Theeawrreflection
of such units in translation depends not only om tifanslator's
knowledge of the language, but also on his lingetipo
sensitivity and intercultural competence. In cosmu, it can be
said that hyperbole, antihyperbole, litotes, maiogradation,
antigradation, climax, anticlimax, and grotesque at related to
either amplifying (enhancing) or diminishing (rethg) the
description of objects in life. Their main diffex@nis that while
hyperbole, antihyperbole, and grotesque always hevaan
extreme amplification (enhancing) or extreme dintio
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(reducing, weakening) of a certain descriptionptés and
meiosis have a simple, usual semantics of diminutieducing),
but there is no semantics of "extreme diminuti@u(cing)".
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