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ABSTRACT

The article highlights the lexical-semantic relations
occurring in the lexical-semantic group of food products,
which have their place in the lexical level of the Uzbek
language, and the loanwords that contribute to the
emergence of these semantic relations also commented on. In
the classification of lexical-semantic relations between
lexical units, mainly semantic relations such as hyponymic,
partonymic, graduonymic, hierarchionymicare highlighted.
Also, about a dozen of the manifestations of semantic
relationships in the names of food products (polysemy,
homonymy, antonymy, synonymy, hyponymy, graduonymy,
functinomy, hierarchynomy, partonymy) are explained on the
basis of examples. The achievements of descriptive,
comparative-historical, genetic and system-structural
methods actively used in linguistics were used to clarify the
essence of the article. Based on the ideas presented in the
article, it was determined that the most active lexical-
semantic relations in the names of Uzbek food products are
hyponymic and synonymous, as well as graduonymic. In
short, determining the lexical-semantic relations in the
names of food products creates a basis for the preparation of
corpus and thesaurus dictionaries in the future.

Keywords: Lexical-semantic group, snack names, drink names,
fast food names, cashew.
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INTRODUCTION

The lexical-semantic group of food products, whiets its place
in the lexical level of the Uzbek language, showsuaber of
lexical-semantic relations within itself accorditaythe principle
of systematicity. It is known that the determinatiof lexical-
semantic relations between lexical units, whicbrie of the main
tasks of system lexicology, includes such semanatiations as
hyponymic, partonymic, graduonymic, hierarchionymic
B.Kilichov that there are about ten forms of serntantlations
between words (1. Polysemy. 2. Homonymy. 3. Antopyrh
Synonymy. 5. Hyponymy. 6. Graduonymy. 7. Funksiopy®
Hierarchyonymy. 9. Partonymy), but the lexical-satra
relations are not limited to these, but the objectiasis of the
meaning relations between words is the infiniteietgr of
relations, connections and relationships of exgstinings.

Among the lexical-semantic relations, one of thesmo
common relations is, of course, the hypo-hyperogyrelation,
and scientist R. Safarova says that the lexicabkipdidies of
expressing the hypo-hyperonymic relation, like theans of
expressing other types of relations, are limitedtie Uzbek
language, and certain He mentioned that it carekertbed using
units.

MATERIALS AND METHODS

The collected materials show that there is a hypooy
relationship among food loanwords. For example hypgeronym
of cabbage is “iceberg cabbage’a type of cabbage with light
green leaves wrapped in small, not very dense heattfsa mild
taste; “Broccoli” is one of the cultivated varietief cabbage, the
closest relative of cauliflower. The Italian wobdoccoli is the
plural of broccolo and refers to the flowering stem of cabbage
(Italian > Latinbracchium meaning "branch™bok choy cabbage
- or Chinese cabbage, botanically a group of laafgetables
belonging to the turnip species, but in everyddg they are
often called "collar greens"; “Cauliflowers a fast-cooking type
of cabbage, it is dietary and has a high nutriiomalue;
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“brussels cabbage™ smaller in shape than other cabbage
varieties, dietary type; “kohlrabi” is a type ofbtege similar to
a turnip, the color of which flows, the name of tregetable is
translated as "cabbage-turnip" in ltaliahsavoy cabbage™
similar to white-headed cabbage, but the leavesaiteand thin,
cold-resistant type;red cabbageis a type of cabbage that is
smaller than white-headed cabbage, but has thetkekeand is
distinguished from other cabbages by its color. Agthe types
of cabbage, the word (cabbage) that expresses ¢aming of a
hyperonym at the same time is the name that fornvgoal
combination in the form of an expliciticide to thames that at
the same time express the names of the hyponynh @si¢red
cabbage,” “brussels sprouts,” “savoy cabbage,” litawer,”
“white cabbage”) and the type the meaning of thmais made
up of names in the form of independent lexemesoftwoli,”
“kohlrabi”, “bok choy,” “iceberg,” etc). A similathyperonym
"nut" is also the names indicating the species t(fag,”
“macadamia nut,” “areca” or “betel nut,” “kola nutp' walnut,”
“pine nut,” “brazil nut,” “Greek nut,” “cashew” nidian nut) can
also perform the task of clarifying, bayyong andciompound
words such as “richnut,” “peanut,” it can be sekat it formed
an independent lexeme.

In this case, loanword nouns are in the form of @rdw
combination, and are first activated as a speedh) and then
take a place at the lexical level as an indepeni@eetme. About
this, M. Mirtojiyev mentioned that the seme of Imes that are
hyponyms can be equal to the sememe of hyperonymous
lexemes, and hyperonym can be used in place of gubnym
that is part of it, depending on the speech sibnati

In the Uzbek language vocabulary, there are manyesaof
food products that have a hyponymic relationshigl this series
is getting richer due to these loanword words. &ample, the
hyperonym "tea" belonging to the thematic groupniaa of
beverages" unites a number of hyponyms around it. K
Mahmudov in the bookhoynoma there are 9 types of tea drinks
brewed with fruits and berries: “apricot,” “applédpple” and
“honey,” “lemon,” “lemon” and “honey,” “chilonjiydd
“namatak,” “currant,” “raisin”; 18 types of herbtdas: “pepper
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and honey,” “saffron,” “peppercorns,” “sedana,” &dd
“‘cumin,” “horseradish,” “mint,” “lemongrass,” ‘“yedw
marigold,” “black marigold,” “cinnamon,” “ginger,™fennel,”
“dill,” “walnuts,” “scallions,” “coriander seeds”explained 8
types of sweet, milk and oil tea: “sugar tea,” “wot/tea,” “jam
tea,” “milk tea,” “milk and honey tea,” “cream te&vhite tea),
“shirchiy,” “mutton fat tea.” Today, among the nasmef tea
listed above, there are also the loanword tea nathesala tea”
- derived from the Indian word "masala”, which mgdapiced
tea." Tea is made from a mixture of sugar, milk amices;
“matcha tea” is derived from the Japanese wwoattya which
means "ground tea". “Matcha tea” is a traditiorsgdahese green
tea, characterized by the fact that it is grountb ia green
powder; ‘phytochoy” is a caffeine-free drink madebwiling the
flowers and stems or roots of plants in water; te&” is iced tea
made by cooling hot tea, often with lemon or otfrait, sugar
and ice. There is a similar type of coffee thatassumed with
ice, called "frappe". "Frappe" appeared after teedrink.

Among the loanword names of vegetables, the hypyenon
"pepper" (garmdori) includes a number of hyponyfiitsese are:
“Carolina reaper” - the hottest type of pepper;giplca”’ - sweet
pepper, the name is derived from the Croatian waapar"
("pepper"). “Poblano” is a mild chili pepper thatginated in the
Mexican state of Puebla; “serrano” is a type ofigiepper that
originated in the highlands of Puebla and Hidalgates in
Mexico, the name refers to the word "mountain”r¢sie Peppers
are commonly used to make hot sauces; “wasabi” tigpa of
pepper popular in Japanese cuisine, it is ofteleddlapanese
horseradish"; “habanero” - the name is taken frbm $panish
language, a small pepper of 2-6 cm; “jalapefio”e tlame is a
Spanish word derived from the name of the city afaya, where
peppers are grown, and depending on the shapayénage size
is 3-9 cm. At this point, it is worth saying thahang the hypo-
hyperonymic relationship between the names of "pepmne
can also see the antonymic and graduonymic rekdtipn That
is, according to the concept of "sweetness" andtetiniess,"
sweet pepper "paprika" stands in opposition tatder types of
pepper. Pepper names such as “bell pepper’ — “pepiie—
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“anaheim” — “tabasco” — “poblano” — “rocotillo” jdlapefio” —
“serrano” — “wasabi” — “xabaeno” — carolina reapeter into a
graduonymic relationship according to the incregséign of
"spiciness.” Among them, Bulgarian pepper is thppee with
the least spiciness, while “Carolina reaper pepperécognized
as the hottest pepper in the world.Among the nawhdsod, the
derived hyponym that expresses the meaning of yperbnym
comes next to the name, the hyperonym that exmese
hyperonym comes as a definition, and the majoritytte
loanword food names in the form of a word combratmake
up the majority. About this in the woltkexicology of the Uzbek
Language published under the editorship of A. Hojiyev, A.
Ahmedov, if the name of a foreign word is more v@ghen this
people, based on their life experiences and coscepbose that
word It is emphasized that it adds clarity of megnio z, and
this phenomenon is also evident among food namafs héve
been adopted into the Uzbek language. For exangbiallot
onion are red French onions that are smaller thgualar onions,
but have several cloves like garlic onions, the @@omes from
the Old French wordschalotte, which is related to the Latin city
of Ascalon. “Shallots” are very popular in cookidge to their
early ripening and pleasant taste. “Pinto” beaersaatype of red-
brown bean popular in Mexico, “Costa Rica,” and theited
States. “Plombire ice cream* (from the French town of
Plombires-les-Bains) ice cream made from whole milicream
with a large amount of milk fat, eggs, aromatic dlavoring
additives: vanilla, almond essence, chocolate. lBdos cherry”
is a fruit grown in tropical climates, which is yefar from the
common cherry family, and its fruit has a sourdasiso called
acerola. The name comes from the name of the ct&arbados,
which means "bearded" in Spanish.

When talking about the hyponymic relationship betwéhe
names of food products, it is certainly permisstbléouch on the
phenomenon of lexical lacuna. Lexical lacunae are of the
lexical tools that are active in increasing thehmiess of the
language vocabulary, and in all lexical-semantiatiens, as
well as in hypo-hyperonymic relations, there isopportunity to
express different hyponymic names of a certain hypgn
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through lacunae.Olima R. Safarova that every hyymetonym
relationship has an unlimited number of lexicalulzae (empty
rooms), these empty rooms are filled with an uriehinumber
of names of different types of the same hyperonyth different
signs. for example, for a person who knows 10 fisimes,
Zikrilla Mirkholikov states that the remaining 493&h names
listed in Mirkholikov's dictionary are lacunae. Theare also
lexical lacunae among the names of food productsctwis
revealed especially through the hyponymic relatigms For
example, the hyperonym "tomato" contains a numbér o
hyponyms, and among them there are hyponyms teataled
only by the hyperonym "tomato" in the speaker's dnior
appropriations that use the name of one insteashather.These
are the following: “Polbig” - a large, bright redmato with
dense fruit pulp, resistant to cracking; “sasheran early-
ripening, low-temperature-resistant, but high-yirdd tomato;
“marmara” is a high-yielding, disease-resistantKiglr tomato,
its fruits are round and flat, and it is mainly dise&n the
preparation of tomato juice; “pink rose” - (collaglly called
pink tomato) a pink tomato with a sweet, pleasastet and
fleshy core; “dolchissio” (cherry tomato) - a tomatith a shape
similar to a plum, smaller than other tomatoespftiklike” - a
tomato with a saturated orange color, smooth skiickled
delicacy” — plumshaped tomatoes, mainly used for canning and
juicing.

RESULTS ANDDISCUSSION

Among the members of the lexical-semantic groupfad
products, the partonymic relationship, which is temmenon
related to the hyponymic relationship, is the migjoit is known
that in a partonymic relationship, lexical unit®e @mbodied in
the mind as parts of a whole concept and enterantassociative
relationship with each other. The members of theopgmic
relationship mainly occur in the context, and witesomes to its
place, the word expressing the meaning of the pgniocan take
a place among other lexical units.For example, phgonym
"kalla-pocha" loanword from the Persian-Tajik langa (whole



334 NABIYEVA RUSHANA JAMOLOVNA

name) is a meronym such as tongue, heart, livagsluspleen,
brain, kidney, stomach, throat, head, leg, tail rongm). The
lexeme "Kalla-pocha" in theExplanatory Dictionary of the
Uzbek Language means "the head and legs of a slaughtered
animal (raw and cooked); It is defined as the fpoelpared by
boiling them, and the names of the parts that nugkéhe whole
name of kalla-pocha are tongue, heart, liver, lubgain, kidney,
stomach, larynx, spleen, and legs. members areelbsted to the
partonymic relationship.About this, B. Kilichev daithat
partonymic and hyponymic relations can be relatisad a
meronym included in a partonym can remain a partony
relation to other elements.

Among the names of loanword food products, theopgrh
"cake" consists of meronyms such as “flour,” “sygdegg
white,” “cream,” “chocolate,” “mastic,” “marshmally”
“gelatin,” “marzipan,” “marshmallow,” and these roayms are
also meronym names of other confectionery prodcentstake. In
the Explanatory Dictionary of the Uzbek Language the lexeme
"cake" is defined as "ltalian torta < Latin tortublown, broken;
round product made of dough; it is a simple condeery
product made by adding ingredients such as oilasuand eggs
to the dough. Also, the lexeme "cake" becomes @ioyrym and
includes hyponyms such as “napoleon,” “prague,néyp cake,”
“meringue,” “cupcake,” “cheesecake,” “truffle,” “utette.”

Graduonymic relationship, like partonymic relatibips is
recorded in many places in the lexical-semantiaugrof food
products. It is known that the phenomenon of gragoty
mainly represents the gradation between lexememirig the
majority among the denotative words. Regarding, tig$.
Orifjonova believes that a vivid example of thenfation of
certain gradation series of lexical units accordiog mutual
semantic relations is the series of words contgirttre word
"middle". For example, the names of “ugra” — “tuppa
“uzmantoy” dough in the thematic group "names oflgid'
belonging to their layer are graded according toghape of the
dough and form a graduonymic series. "Ugrd) Dough spread
thinly and cut into long and small pieces; 2) Lijiood made
from such dough; “tuppa” — 1) Uzma or cut dough,iclhis

”ou
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made wider than ugra for liquid soup; 2) Liquid gotooked
with such dough; “uzmantoy” — like a liquid soupepared by
putting coin-shaped pieces of dough into the s®lpo, the
names of mutton, such as “barra” — “shirvoz” — tgak” —
“tokhli” — “shishak” — “chori” — “panji” — “mongi,” belonging to
the thematic group "names of meat and meat projuate
graded according to the age of the animal.EthndgmaM.
Fayzullayeva in her monograph ‘Traditions related Uzbek
Food" says "barra" - 2-5 days old, "shirvoz" - wedn"saroyoq"
- weaned, "tokhli" - one year old, "shishak" - twears old,
"chori" - four years old, "panji" - five years oltihhongi" - sheep
meat older than five years old, defined as.

Names of rice included in the thematic group "Naroés
grain and grain products" are also diverse, eslheciansidering
the importance of rice dishes in the conditionsUabekistan,
depending on the shape of rice, the names of @reform a
graduonymic series.M. Shakleina, editor-in-chieftted Russian
gastronomic magazine "Food" classifies rice accwrdio its
length and shape: “round-grained” — “medium-grainedlong-
grained”; according to the method of preliminarygessing:
“unpolished-brown” — “polished-white” — “steamedigcording
to the consistency (level of density) of the cdmly” — “semi-
vitreous” — “glassy”; according to the way of cudition: “wild”

- a close relative of rice - is divided into typaech as no rice at
all. In the cooking of the Uzbek people, thererasnly different
types of rice such as “alanga” — “avangard” — “de/z— “laser."
The main criterion is the shape and transparendpefice. In
the ranking series, "milled rice” (sechka) is thmallest rice
name, while "laser" is the longest rice name. “8yslbelonging
to the thematic group "Names of bread and bakevdymts," is
the name of a bread product with low moisture i filrm of a
small ring, according to Belarusian, Russian, arktalgian
cooking traditions; “bublik” - larger than sushkijt softer, short
shelf life bread product; “donchik” is the nameaofing-shaped
bread product fried in oil; “bun” - the name of axder bread
product compared to a round-shaped sushki andlkptdaton”
- the name of a round, elongated bread product;dsashbakery
products, such as “baguette” - an oblong French waghing
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around 250gm, can form a graduonymic series aaqugidi the
weight and size of the product. Also, bread namssh sas
“kulcha” —"“shirmoy non” — “lochira non” in the Uzbek language
dictionary have the feature of grading dependinghensize of
the bread.

Hierarchyonymic relation, like graduonymic relatioalso
has its place among the names of food productsh Heamatic
group of names of food products organizes itselfo im
hierarchical relationship and shows divisibilityorFexample,
cookies-pryanik-pie-roulette-cake - names of cakesl cake
products - names of confectionery products - naohésead and
bakery products - names of flour and flour productemes of
food products form a hierarchical series. Like ‘et —
“espresso-latte” — “americano” — “cappuccino” — ‘ceachino” —
“frappe” - coffee names - hot drink names - sofbhkimames -
drink names - food names enter into a hierarchigialtionship.
About the peculiarity of the hierarchical relatibips In H.
Nematov, R. Rasulov's manualFuhdamentals of Uzbek
Language System Lexicology, a specific lexical system is formed
on the basis of a specific scheme, this schem®rsidered a
unifying scheme for the lexical system, and atsghme time, it is
a uniting lexical system. it is emphasized thakitforms the task
of distinguishing from the system located relafvelbove.It
should be said that the hierarchical relation ipantant for the
lexical units of the lexical-semantic group of fopebducts, like
other lexical-semantic relations. Because this graudivided
into small groups within itself, and the smallestnh of division,
without a doubt, means some hyponym name. At theedane,
determining the hierarchical relationship betweeadf products
is considered a more complicated phenomenon thduer ot
relationships, and the amount of divisibility caa ¢dpuntless.For
example, scientist Z. Gulova considers the thematicup
"dessert" to be composed of such subgroups ags'frudried
fruits", "candy", "confectionery", "sweet dishes'in the
Explanatory Dictionary of the Uzbek Language the French word
"dessert" means "the last meal”, "the rest of tealand it is a
sweet dish (cake, candy, drinks) eaten or drurde afthot meal,
wet fruits, etc.) are explained. Therefore, amohg thematic
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groups of food products, the thematic group "de'ssey

considered a larger group and includes several ogroups
within it. In particular, to see that the themagioup of dessert
names is also the organizer of the thematic groegsert" in the
hierarchical relation such as “plombir,” “eskimo’hame of ice
cream - name of dessert - name of chilled desseine of dairy
product - name of dessert - name of food - nanfearf product
possible.

Another lexical-semantic relationship is a polysatia
relationship, and this phenomenon is also fountlzbek food
names. M. Mirtojiyev, N. Mahmudov emphasized that
polysemanticity is the richness and possibilityaofzord to mean
various things in the objective world, and this pbmenon is
definitely related to the sentence that is parthef polysemantic
word, that is They expressed an opinion that theyukl be
chosen according to their capabilities and comnataiowith
different words.

The assimilations from the thematic groups of tames of
food products became active in the living languageé managed
to create multiple meanings. For example, the oridithe name
"pomade" from the French word "pommade" refershto apple
fruit from which this ointment was originally madén the
Explanatory Dictionary of the Uzbek Language it is defined as
"cosmetic agent, ointment, ointment prepared fromixdure of
various aromatic substances". The meaning of thel Vifodder"
has expanded, and it has also been used in thd &él
confectionery. By adding milk products to the fontjasherbet
and toffee (iris) products are made.Another loamwenergetic"
(Greek "energia" - action, activity) from th&xplanatory
Dictionary of the Uzbek Language is relating to energy; it is
related to the production and use of different forofi energy.
Today, there are also "energy" drinks, which beltmthe group
of soft drinks, and they are among drinks with ghhcaffeine
content that refresh the consumer, mentally andiphly.The
decision of the Cabinet of Ministers of the Reptbbf
Uzbekistan "On approval of the general technicgulaion on
the safety of non-alcoholic beverages" states ¢hatgy drinks
contain more than 150 mg/l of caffeine and (or)ugioto have a
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refreshing effect on the human body defined askdraontaining
other ingredients in quantity.

The adoption of "roulette” from the French language
(roulette - a wheel, roller < rouler - to roll, toll, to roll, to
wrap) is also a polysemantic word. "Rolled pie,kée in several
layers of dough and dessert alternately, sliceccedrmeat and
belly of beef or sheep wrapped on top of each cdner cooked
in the form of thick goose is used in the meanihtfaod". The
Spanish loanword of "cacao" is also a polysemamticd, in the
Explanatory Dictionary of the Uzbek Language it is described as
"1) An evergreen tropical tree from the seeds oictvithocolate
is made; 2) The seed of this tree and speciallpgezl powder
from it; 3) It is defined as a drink prepared bydiag such
powder.The loanword of the English "cocktail" ("tait' is the
tail of a rooster) also has a polysemantic nataréie Annotated
Dictionary of the Uzbek Language the lexeme cocktail is "a
chilled mixture of alcoholic beverages (cognac, \ruetc.),
sometimes prepared with the addition of sugart fiod various
spices; it is interpreted as a non-alcoholic drpriepared by
adding sugar, berries, etc to fruit juice, milk,c.etA.
Shkhumishkhova emphasizes that the use of "cotktwk
completely moved away from the etymological meargivgn to
it by its dictionary meaning, and mentions thas iturrently used
in the sense of "any mixture".

As well as loanword food names, there is a lotrobiguity
in the names of food products belonging to thein amhass. For
example, "yorma" — 1) refined whole grain, refinggain
product; 2) It is used in the sense of food prepdrem such
products. "Masallig" — 1) In general, somethingdise prepare
food; 2) It is used in the meaning of products seaey for
cooking. Also, together with this word, the Latimdredient" is
also used in the living language today. "Tolkan"aissnack
prepared from fried grain, dried bread, etc.; Aing that is felt
in general has its meanings. Instead of the lexémotkan”, it
can be observed that the Russian language "porbostaksed
quite actively in the living language.Among the rsnof food
products, there are many loanwords that create nohgmic
relationship, such as a polysemantic relationdifhis case, it
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can be observed that the phenomenon of homonyrforrsing

within its own and assimilated layer or mutual fatran. For
example, the Italian word for "salad" is "salat@hich means
salty, pickled, and is a ready-made dish made fr@rious

vegetables (tomatoes, cucumbers), eggs, meataett.salad is
edible, rich in vitamins. annual herb; used in nieg® such as
poliz crop and formed a synonym. In addition, #eeime "salad"
has formed polysemantic words such as "lettuce mad "salad
salt (Korean salt)" in the living language. The naard of

"delicates"”, which is becoming active in the gastmic

discourse, also has the characteristic of homonyfrhg. French
deliquescente means "rare, delicate” and is appdiesl product
that is scarce or very expensive in a particulatuce. For
example, in the Uzbek culinary culture, productshsass venison,
seafood, and shrimp are examples of delicaciesc&sl is also
used for the names of any food (mainly meat dishé#) a

delicate taste.Another loanword lexeme "trufflehigh is among
the names of French food products, has also gdinetbnymy
in the Uzbek language, meaning "a type of mushrodantfound
chocolate candy filled with ganache" will come.

It is known that the integration of lexical unit#é a single
system is a complex phenomenon, and criteria for
systematization have been developed by linguistsedaon
different approaches. Dividing lexical units intetnatic groups
Is the largest semantic grouping, and these thengatiups are
divided into several semantic microsystems. In tégtbook
Current Uzbek Literary Language published under the editorship
of U. Tursunov, A. Mukhtorov, Sh. Rakhmatullayey, is
mentioned that combining language units as synonamd
antonyms is semantic systematization and this s ldist
grouping in lexical-semantic grouping.

The names of food products that form synonyms i th
Uzbek language make up the majority and are chemstit
among food names. For example, in the synonymons i
"shashlik - kabob - doner", “shashlik” - (Crimeashlsh" - a
special tool for cooking meat on a bonfire) is tiane of a dish
of finely chopped or minced meat cooked on skewgills, etc.;
“Kebab” - (Perso-Tajik meat cooked in a pit) is ibally a dish
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that is made by pulling meat into a sieve, pickitnigp a pit, and
cooking it over coals, as well as in a tandoor otaaldron;
“doner kebab” - (from Turkish "doner" to turn, to/fmeat by
turning it vertically) is a dish prepared by coakimmeat
vertically, which first appeared in Turkey. In Aiapthe lexeme
"doner" corresponds to the word "shavarma", ansl wuord also
means "turning". The name of the fast food, whishnow
pronounced as "shourma", is also derived from d&rbab.
Also, the name of the dish "barbecue" entered tiitothe
English language (French means the name of theomeumit for
cooking this food) also means "cooking meat or agegproducts
in special equipment on coal or gas."

CONCLUSIONS

In short, the lexical-semantic relations betweee ttames of
food products in the Uzbek language are highly e, and
this is especially evident among the loanword names
Determining the semantic relations of the lexieahantic group

of food product names, narrowing and expandingrbaning of
loanword nouns, and determining the specializatibmeaning
can serve as a basis for associative and ideograjpttionaries

in the future.
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