JOURNAL OF ADVANCED LINGUISTIC STUDIES
VOL. 10, NO. 1, JAN-JUN 2023 (I SSN 2231-4075)

Anglo-Americanisms as a Source of
Replenishment of the Modern German Language

BEGMATOV MUKHTOR BEGMATOVICH
Samarkand State Institute of Foreign Languages, Uzbekistan

MAMBETNIYZOVA ALMAGUL HAKIMNIYAZOVNA
Karaklpak Sate University, Uzbekistan

ABSTRACT

The article examines the role of Anglo-Americanisms in the
modern German language, considerable attention is paid to
borrowings that entered the German language in the XXI
century, and their role in the German language, many works of
both domestic and foreign scientists are devoted to the
analysis of the issue of borrowing. But, being one of the main
ways to enrich the vocabulary of any language, the process of
borrowing continues to arouse the interest of linguists. This
study is aimed at answering the question of how justified the
use of Anglo-Americanisms s, and to identify promising areas
of study within the framework of this topic.
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INTRODUCTION

Owing to the purposeful language policy on the partthe
United States, English has today the status ofldahguage of
international communication. After the end of Wovitar 11, the
United States took leading positions in Western ogean
politics, economy and culture. Against the backgmbwf post-
war and dilapidated countries, the "American dreaggémed to
many an ideal. Films, music, and youth movemend$ tame
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"from across the ocean" contributed to the sprefa&rmlish-
speaking culture. In addition, it was in the USAtlhe twentieth
century that two inventions appeared, without whach life is
now unthinkable — the computer and the Interneéséhmeans of
instant dissemination of information have made gnificant
contribution to the globalization of the Englisimdmage. In this
regard, the number of English-language borrowings -
"Anglicisms" or "Americanisms" that have penetrateide
German language has increased. Many scientists simveed
talking about the Anglo-Americanization of the Gamn
language (Christian Meier, Hermann Szobel, DieteZiEhnmer,
etc.) [2; 8; 9].

The increasing role of borrowings in the coursentgrcultural
communication, the social significance of this @eg; its
multidimensional nature lead to the fact that mserin this
problem, nominations based on borrowed materials doet
weaken. The study of the leading processes antl¢ngfication
of the main trends in the adaptation of Englisljisage
borrowings that entered the lexico-semantic sysibthe German
language at the beginning of the twentieth centullyhelp to find
an answer to the questions relevant to modern ndses it
possible to talk about the Anglo-Americanizationtleé German
language, enrich or clog the Anglo-Americanismghef German
language, do they complicate communication, causing
misunderstanding of native speakers of German kgeguThis
determines the relevance and scientific value ethdy.

MATERIALS AND METHODS

The main purpose of our work is to try to identihe leading
trends in the process of borrowing English-languagial units
into modern German.

The purpose of the study determines the formulatiod
solution of the following tasks:

* to analyze the Anglo-Americanisms included in thtest
edition of the spelling dictionary “Duden — Die dethe
Rechtschreibung” [3];
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» to study their contextual use in the corpus of @egrman
language using “Das Digitale Worterbuch der dewgach
Sprache” (DWDS) — electronic dictionary of the Gamm
language [4];

* identify the areas in which Anglo-Americanisms anest
often used;

» to identify the main reasons for borrowing Englishguage
lexemes;

* to consider the processes and leading trends ofrgem
adaptation of modern English-language borrowingghia
lexico-semantic system of the German language.

One of the first in the linguistics of Anglicismgdmn to explore
Kh.zZindler [10, 82], who proposed to consider aghaisms not
just words borrowed from the British or Americarrsien of the

English language or unusual combinations of wdnds also any
changes in the meanings of German words accordinthe

British or American model.

Modern German linguists also pay a lot of attention
changes in the system of the modern German langwadgs the
influence of borrowings.

The mirror of the "Anglo—Americanization" of the B&an
language can be considered the spelling dictiofiangen - Die
deutsche Rechtschreibung” published on August 9,7 23].
This is already the 27th, completely revised angaexled
edition, the most up-to-date and voluminous, coigi 145,000
lexical units, among which you can find a huge nembf
Anglo-Americanisms: Fake News, Selfie, Livestreadnodie,
Urban Gardering, Roadtrip, Jumpsuit, etc. This featised a
storm of indignation on the part of members of $ueiety of the
German Language (Gesellschaft fir deutsche Spré@fas)),
who accused the editorial office of the declinecoltural mores
and "language falsification". The society was foeshdn 1947,
has its headquarters in Wiesbaden and today islatgest
association in Germany dealing with language problelt has
23 regional groups, has its own scientific coun@ihe main
objectives of the Company are:
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1. preservation of the identity of the German langutigeugh
the formation of national linguistic consciousness;
2. protecting him, first of all, from Anglo-Americamiss.

But already in Bastian Zeke's book "Der Dativ istrd Genetiv
Tod" / "The dative case is death to the genitiveéréafter
translated by the author of the article. — M.Dyblshed in 2004
and became a bestseller, we find the idea thattgeyis a very
democratic phenomenon, native speakers decidénéondelves,
which words to use and which will be widely used 2B]. B.
Zeke emphasizes that the dictionary "Duden” hag loeen the
"guardian” and "legislator" of the language norno. date, the
function of "Duden" has undergone major changestead of
prescriptive, it has become descriptive, i.e. thetiahary
captures all current trends in the language, rafigcthe
language habits of native speakers.

The German language, due to the geographical tcatf
Germany, has been influenced by other languagesmiamy
centuries: Latin, Greek, Italian and, above alérfeh. But Slavic
languages, Yiddish and even Arabic have left therk on the
German language. From the middle of the twentiethtuwry to
the present day, the influence of the English lagguremains
dominant.

Our research is aimed at trying to answer the aqresf how
justified the use of Anglo-Americanisms is, and itentify
promising areas of research within the frameworth@f topic.

Following B. Zeke, we adhere to the point of vidvattthe
language undergoes constant changes, because titada# to
modern realities: “Sie muss sich zum Beispiel ae deuen
technischen Voraussetzungen anpassen, denn e@mgibt neue
Gerate oder Moden, fir die wir neue Worter brauthidndem,
30]. / "It [the language] must, for example, addpt new
technical conditions, because all the time thee dmvices or
fashion trends for which we need new words".

Thus, the Anglo-Americanisms die Application andr de
Browser have become almost an integral part ofsta@dard
dictionary of the German language, although eveahénlate 80s
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of the twentieth century they were hardly underdédihe to
ordinary Germans.

The concept of Browser, der — a program for seagchnd
viewing information from a computer network on amguter
screen — appeared together with the Internet iretiry 90s of
the twentieth century: Um sich im Dickicht des WibWide
Web... zurechtzufinden, bendtigen Internet-Nutzer
Zugangsprogramme, sogenannte Browser [4]. /
Tonavigatethethicketsofthe World Wide Web ... In&drusers
use access programs, so-called browsers.

The lightning—fast spread of smartphones and tliayato
download various kinds of applications — Applicaga, Apps -
led to the appearance in the German language ofetiteappen
(add, download an application), according to themsoof the
lexico-grammatical system of the recipient language
Applikationen, kurz Apps... sind natzliche
Anwendungsprogramme fur Smartphones, vom Autoraehsp
bis zum  Wetterbericht [lbidem]. /  Applications...
usefuluserprogramsforsmartphones,
fromauthor'sgamestoweatherforecast.

Adidas verfolgt... eine neue Digitalstrategie. Melend je
setzt der Konzern auf seine kleinen,  mobilen
Anwendungsprogramme, die man fir unterwegs appem ka
[Ibidem]. / Adidas isusing... a new digital strated/iore often
than ever, the concern relies on small, mobile psegrams that
can be downloaded for use on the go.

The following borrowings can be cited as Anglo-
Americanisms of the "last wave™:

Fake news, die (more often in many hours) -
“falscheoderirrefihrendeNachricht, die absichtliomZweck der
Manipulation der offentlichenMeinungverbreitetwird,
vorallemim Internet UbersozialeNetzwerke" [1] /os@ous or
misleading news that is spread intentionally with purpose of
manipulating public opinion, first of all, on thatérnet through
social networks.
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RESULT AND DISCUSSION

Wir reden von Fake News, wenn Falschinformatioresichtlich
produziert und gestreut — und dabei werden soZiddglien
ausgenutzt. Fake News... bedienen...
meistensReflexewieEmporung und behandelnReizthé¢djen/
We are talking about fake news, when false inforomatis
intentionally produced and distributed — and sooi&tlvorks are
used at the same time. Fake news... is aimed.nlyreti feelings
such as outrage, and touches on sensitive topics.

For the first time the use of this Americanism weasorded
in 2013, and since then the frequency of its use been
constantly  growing, which is reflected in “Das
DigitaleWdrterbuch der deutschenSprache” (DWDS) r a
electronic dictionary of the German language, @l@ge corpus
containing about 100 million words, as well as egbas of their
contextual use [Ibidem].

Let's consider another example of Anglo-Americanism
included in the Duden dictionary: Selfie, der / dasynonyms
das Selbstbildnis, das Selbstportrat (self—pojtraitkind of self-
portrait created using a camera built into a mobigwice. An
interesting fact is that the word "selfie" appeabeatk in 1839,
when the American chemist Robert Cornelius managegt the
first ever distinct self-portrait. Improvements idesign,
especially the front-facing camera of American, &or and
Japanese mobile phones, and mobile photo apps asch
Instagram, led to a resurgence of selfies in thiy 2810s:

Fast jeder Deutsche kannte im Jahr 2015 das Fatoddn
syrischen Fluchtling Anas Modamani zusammen mit
Bundeskanzlerin Angela Merkel zeigt, beide gememsa
posierend fir ein Selfie [Ibidem]. / Almosteveryr@an in 2015
was familiarwiththephoto in  whichSyrianrefugee  Anas
Modamaniand Federal Chancellor Angela Merkel pasedf
jointselfie.

DWDS records the first use of the word “Selfie”German
in 2010. Since then, the frequency of use of thisglé-
Americanism has been constantly growing. One ofr¢asons is
given by the Germans themselves: Mit der EndunyKiiegtes
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fast niedlich: das Selfie [Ibidem]. / With the engi"and" the
word sounds almost cute: selfie.

The spread of the Internet has led to the creaiforarious
social networks, one of which is Twitter, createmt public
messaging in 2006 in the USA. The popularity of thocial
network in Germany, and at the same time the adaptwer of
the German language, is evidenced by the verbetwittormed
from the name "Twitter", which received the meanihmpst,
publish on Twitter" in German: Am Wochenendetwigerein
Selfie [Ibidem]. / He posted a selfie on Twittereo¥he weekend.

The verb, like all new verbs appearing in the Germa
language, has joined the ranks of weak verbs awdrijugated
taking into account the norm: twittern — twittergetwittert:

“IchhabegrofResVertrauen in Konig Salman und den
Kronprinzen Saudi-Arabiens; siewissen, was siethat, Trump
neulichgetwittert [Ibidem]. / "I have full confidea in King
Salman and the Crown Prince of Saudi Arabia; thegwkwhat
they are doing," Trump said on Twitter the othey.da

As before, the use of Anglo-Americanisms is typioad only
for the technical sphere, but also for fashion. iAteresting
example of modern borrowings in the field of fashis the
Anglo-Americanism der /das Hoodie (hoodie). "DWDS-
Kernkorpus", the national corpus, for 2000-2010sdo&t contain
this borrowing, while in the publications of thewspaper "Zeit"
for the period from 2009 to 2017, about 40 casethefuse of
Anglo-Americanism der/das Hoodie were recorded:

Vor zwei Jahren dann entstand sein erster Hoobliddin]. /
Twoyearsago, hisfirsthoodieappeared.

Er trAgt einen verwaschenen Hoodie, Wollmitze, slean
Sportschuhe [Ibidem]. / He wears a washedhoodigpa hat,
jeansandsneakers.

In Leggings und hautengem Hoodie kdmpft sie zusamme
mit mannlichen Sportstars gegen Monster — und fépsP
[Ibidem]. / In leggingsand a tighthoodie,
shefightsalongsidefamous male athletesagainstnrsnste

The question arises whether it is necessary tadeckuch
borrowings as der /das Hoodie in the dictionarydénl', when it
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is already clear that with a change in fashions thinglo-
Americanism may disappear from the language.

We believe that it is necessary, since the borrgwihder /
das Hoodie is included in the thematic chain Sweattumper —
Pullover — Sweatshirt — Hoodie, cf. in Uzbek. sweeatjumper —
pullover — sweatshirt — hoodie, nuancing, clarifyin
supplementing the original concept.

Thus, der Sweater was borrowed from English bacthén
nineteenth century in the meaning of "a knitted vooven
garment for the upper torso, worn over the heafl"Atcording
to BrodCarstensen's dictionary, this borrowinghsalete and in
the 30-40s was replaced by another Anglicism déio¥ar with
an identical meaning. Almost at the same time, f@roAnglo-
Americanism der Jumper was borrowed with the ool
meaning "pullover, a piece of clothing for ladigidem].

In the 80s, the Anglo-Americanism das Sweatshipeaped
in German with the meaning “weitgeschnittenerSpditper
(meistausBaumwolle) und insbes. vonjingeren Memsdiem
Sport und in der Freizeitgetragenwird" [Ibidem]d tide-cut
sports pullover (mainly made of cotton), which isrw primarily
by young people when doing sports and in their firae."

As noted above, der/das Hoodie borrowing is thestatf the
analyzed chain. The main difference between detidaslie and
das Sweatshirt is the presence of a hood.

Based on the research material, the following agsichs
can be drawn:

1. In the XXI century, the English language, dwe sbcio-
historical and linguistic reasons, remains a consaurce of
replenishment of the dictionary of the German |aggu

2. As before, the main areas where the largestbeunof
Anglo-Americanisms can be recorded are informatowl
communication technologies (science, technologyd an
fashion.

3. According to the classification of M. D. Stepaa and |I. I.
Chernysheva, recently we can talk exclusively alfounhal
borrowing. English-language words pass into German
without changing their, first of all, sound-lettlarm. This
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fact testifies, on the one hand, to a very rapidcess of
borrowing, more often through oral forms of thedgaage,

and on the other hand, that, getting into the Garma
language, Anglo-Americanisms do not complicate
communication anymore, because modern Germans are
sufficiently proficient in English to understandetmeaning

of new English-speaking units.. Anglo-Americanisrase
borrowed in their main meaning, and lexical chargje
meaning (narrowing or expansion) occurs alreadpiwithe
framework of the German language system.

4. First of all, nouns are borrowed, from sometem in the
future, according to the rules of German word fdiom
verbs are formed (appen, twittern, googeln).

5. In some cases, Das DigitaleWdrterbuch  der
deutschenSprache (DWDS), an electronic dictiondrihe
German language reflecting its language corpusyrdscthe
use of dual gender nouns: masculine and neutefigSel
der/das; Startup, der/das; Hoodie, der/das). If preceed
from the rule that borrowings receive a gender bgl@gy
with the synonym available in German, then botHi&and
Startup should have a neuter gender, cf.: Selfigas
Selbstbildnis, das Selbstportrat; Startup — dastdehmen.
We find confirmation of this in the dictionary “Ded”: both
words have only the neuter gender. There is a tenyd® get
rid of duality.

6. The main reasons for borrowing English-languby@mes
are the following:

» filling in gaps — borrowing terminological unitsc{ence,
technology); along with the subject or phenomentig
concept is borrowed (Browser, App);

» replenishment of thematic series and lexico-sero@mntups:

* (Sweater — Jumper — Pullover — Sweatshirt — Hopdie)

» atribute to fashion.

Borrowings of the latter type are likely to disappdrom the
language as soon as they cease to be "fashionabids.
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CONCLUSION

The analysis undertaken opens up a number of prtssier

further research. Given the fact that most Endhksiguage
borrowings penetrate into the written forms of tamguage
through oral forms, a closer study of their usepinfessional
jargon, in the language of youth groups, is of gneterest. The
compilation of a dictionary of Anglo-Americanisnizat entered
the German language in the XXI century is also psorg. In

this regard, it is interesting to trace the gramecahiprocesses of
adaptation of English-language borrowings, for epian the

assignment of the gender category to nouns, asasdib study
the semantic processes of adaptation of Anglo-Acaarsms, in
particular the tendency to generalization, the bgraent of

broad meaning in borrowed units.
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