JOURNAL OF ADVANCED LINGUISTIC STUDIES
VOL. 10, NO. 2, JUL-DEC 2023 (I SSN 2231-4075)

Theoretical and Methodological Foundations
of Verbal and Visual Communications

ABDULLAEVA ZAMIRA PULATKHANOVNA
National University of Uzbekistan, Uzbekistan

ABSTRACT

The article examines the characteristics and essence of verbal
and visual communication, the model of television
communication, the fact that the visual feature of television
increases its impact and the effectiveness of the
communication effect is felt. Televison does not deny the
written word or the spoken word. This tool: a) to create an
image; b) to fill the image; v) to establish contact with the
viewer-listener; g) is intended to serve to reveal the concept of
television broadcasting. It is stated that the analysis of the
means of communicative expression of television, which
creates its product as an audiovisual art, helps to study the
object in detail.
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INTRODUCTION

Television is one of the great inventions of thén2@entury, and
as a main type of audiovisual communication, it Heeen
delivering products on various topics to its audesfor years. If
we pay attention to the past, first the televisigas a technical
means of transmitting the image over a distance,then it was
a mass media. Its colorful world and the creataet elevated
the technical tool to the level of art, and theuglszation of
media content in modern conditions has accelefbbeidy’s
audience has a wide range of opportunities to lgetnecessary
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information. Therefore, journalists are trying toregent
information as close as possible to the needseo&tiiressee. As
a communicative means, television shows realityh@nscreen,
becomes the subjective reality of a person, andtesea state of
communication.S. Gerasimova noted, “The features of
telecommunications are characterized by direct concation

in different places at the same time. The trandons®f a
message in the form of sound and a moving image is
characteristic quality of the television”.Interneurnalism has
also applied this uniqueness in its activities.Tiflience of the
verbal and visual components in a hugely competitigld, the
two directions are determined for integration ofmoaunicative
load.At present, the information and communicafwocess is
increasing, and the tools of communication are dein
improved.Each tool of communication has its stylad a
capabilities in information delivery.Television aa mass
communication tool, transmits information to a krgudience
using verbal and visual communication elements.A
communicative connection is established betweenwitheer and
the communicator (a media representative who wanfsovide
information and an expert invited to the studioy@respondent
receives information through visual and verbal camitation.
The word communication comes from the Latin comrmoato —
message, transmission; “communicare” means “to, tatk
communicate, to inform”.

Communication as a meaningful process of interactian
be called a mechanism for the existence and dewelnp of
relations between people.The transfer and broadgasf any
experience create an exchange of ideas in soctetiigd same
time, television is not limited to providing infoation but also
ensures the participation of society in the socioremic,
political, legal, spiritual, and cultural life.

MATERIALS AND METHODS
Canadian philologist M. McLuhan divides the meangs o

communication into “hot” and “cold” and characteszthem as
follows: A hot instrument expands one sense to Hhig
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resolution”. A high level of accuracy is a statecompleteness of
information, images, pictures, and photos which peeceived
from a visual point of view. Cold media is descdbas “low-
fidelity” and includes speech, text, and artworkey form a
partial image in the reader’s mind”.According to IMiban’s
theory, books, newspapers and magazinesare “hotdiane
because they are intended for high-level reasaamimtelevision
is served as “cold” media. “While *hot instrumentsire
characterized by low levels of audience particgati “cold
instruments” are characterized by high levels ofience
participation or fill a gap. One of the importardcfors of
television in a social society is to transfer imfiation to people
and to increase communicative efficiency. “Telemisis not just
a virtual world that creates relationships withl téa that occupy
the human mind more.lt is better to note that,visienis a new
environment for many people, it shapesnot only igudbinion,
but it interferes with its genetics or influencé® tmentality of
people”. In a world of visual mastery, televisioneg not just
convey information it also influences lifestylesobdeding to the
German sociologist Nicolas Luhmann idea: “Commutiocais
not a service process or only a means to achienairceyoals,
but it serves as a primary social process that gottme human
condition, and change their world”. Today, anyonan c
participate as a transmitter of information through
communication technologies.

In ensuring the effectiveness of television comroation,
the means of visual expression in television cdnymovide
complex audiovisual stimulation.In this processjevision
performs such functions as information and distrdry cultural
and educational, entertainment, and the formatibnpublic
opinion.Communication, which appeared as a conegpthe
beginning of the 20th century, is based on a aer@adel in its
implementation and is accepted by the addresseeadimber of
information channels has expanded the capabilibésthe
receiver, and it gave a chance to watch and rebergrogram at
any time.This process is called the transition e tudience
from mass to segmented. In a certain social contthe
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communicator and the recipient enter into an irchia
relationship.

The main elements in the process of social comnatioic
are defined as follows (see Fig. 1):

Environment

¢

Communicator-source Information Communicant-recipient

v

(addressee) (receiver)
Communication
channel

code

communication noise (barrier or filter)

Result of communication effect

Figure 1.The model of social communication

This scheme of communication in the form of a maoaigblies
not only to television, but also to such areasaatior press, and
Internet journalism.

The communicator source generates information andssit
through symbols.

The communication code determines the order of
information, the rules for its selection, compdifpj and
arrangement of message symbols.

The communication channel includes material resssurc
which carry information (here, we can include natwhannels,
including voice timbre and artificial channels,. irewspapers,
electronic channels - radio, television).

Information is provided through these channels, aind
consists of signs (non-verbal signs, pictures, musords and
texts, various genres of literature, journalismblurelations)
and context (situation, factor) that affect the ensthnding of the
content of the message.
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The communicator-receiver receives and reperceives
information. The less noise that interferes wite #ssimilation
of information, the more the communicative effecill vbe
efficient.

E. G. Bagirov also mentions the model of television
communication in his theory of television research.

According to the scientist's concept, the partinigaof the
telecommunication process are the communicatogrnmdtion,
technical channel, and receiver.In this situatithere is a
“response” between the receiver (recipient) anccdmemunicator.
The communicator performs encoding by transmitting
information, and then the audience re-perceivesofkes) the
received text.Internoise (noise) causes interraptibinformation
in the response process. The author shows tecloacskes as a
factor affecting noise, adding certain contradittidoetween the
addressee and the addresser: the structure of dividiral's
personality, the structure of social relations, #mel structure of
communication links. Emphasizes that the structofe an
individual's personality is one of the importantctfars in the
selection and re-perception of information and uitifies the
following elements of influence: a) trust, faittglwes, and certain
instructions; b) competence (knowledge), skill, aneativity; c)
needs, interests, and motives.

Communication models recommended by scientific
researchers are not free from stereotypes. By stgdsheir
experience, it is advisable to develop a commuigicahodel for
the field of general journalism and apply it in sthfield.
Conducting sociological research on a large scat@mds us of
the necessity of studying aesthetic views, artisjmthesis,
images, and words displayed at the level of theesti(large or
small, monitor and wide screen at home) with thespmlities of
electronic technology. At this stage, it was emjgeasthat there
is no model for achieving full communication witketviewer.

RESULT AND DISCUSSION

The characteristics of verbal and visual commuroocatare
reflected in the aesthetics of television jourmalisthe
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preparation and broadcasting of television progreimgal
communication is the transmission of informatiorotigh video
and images, which includes the wuse of video images,
photographs, and graphics.The visual material rbasof high
quality, clear, and appropriate to the topic to pmup the
journalists’ speech and help the audience to betiderstand the
story.“Sometimes the visual element is more effecthan the
content in the human mind. Content is forgotterieiaghan an
image in the mind”. Therefore, the visual systentsamore
actively than the auditory system. A journalist wtinooses a
topic and presents his work in visual form analydesa and
evaluates it based on facts.V. E. Shevchenko defime role of
visual communications in all spheres as “90% oti@igphoto,
picture, infographic) messages expressed by texrages
describing the image) are placed on social netWworkée
interpretation of the author-journalist, who ownsodarn
technical means, is an important part of the impawctthe
audience through audiovisual resources.

Verbal communication is the transfer of informatibnough
words and speech, which is carried out throughstpeech of
presenters and journalists in television journalinmcontent
contains news, interviews, reports, reviews, arbrst “Verbal
communication is based on three important factastbal
behavior, verbal relations, and speech act.The t&peech
relations” is a synonym of the term “verbal comnuoation”.
Both of these concepts mean two-way relations opfeein the
process of communication”. The word in speech imtat
facilitates the reception of the image on the streleepens the
effect, expands the boundaries of the frame, andesdhe
audience think.Researchers divide speech activitiescted at
the audience into such types as speaking - giuifigrmation
through oral speech, hearing - receiving speecth witund
signals, writing - creating text with speech sigasd reading -
understanding the text, and understanding its meanvith
graphic signs.In verbal communication, adherence the
language norms of the speech culture, logical sterscy, and
accuracy in pronunciation serve for successful camoation.
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Non-verbal communication is the exchange of infdioma
without words and consists of actions and gestulieslso
includes an intercom, music, and various alarms@lwith the
audio and visual expression on the TV, the padicils
movements, facial expressions, and gestures aréggnoted in
the information exchange.In the receiving of audma visual
information, the characteristics of kinesthetic r¢egtion of
information through smell, taste, touch, and sight)
communication also play an important role.

A balance between the usage of expression ancbtitert of
the material is required in the preparation of uisien
production.The quality indicator of telework depsndn the
relationship between the verbal and visual comptsnand the
skills of the journalist.In scientific sources, themposition of
the means of visual expression is shown in diffexeays, but
they all serve to fulfill the function of televisidN. Goryunova in
the book “Artistic and Expressive Means of the $otfe
emphasizes that the image on the screen is buitheprinciple
of visual sound. He also mentions about the meaegmession
are combined in one frame to influence the audiethceugh
verbal and pictorial elements at the same time oAding to this
idea, he identifies three groups of expressive giean

1. Tools that ensure the plasticity of the frame (colaht,
plan, perspective, effects);

2. Tools that provide dynamics (installation technigaed
timing);

3. A means of providing a sound image (sound, musisen
silence).

The criteria units of this group give a chance tsuge the
communicativeness of the television image andlitthi work of
a communicator-journalist with audiovisual elemeiatsd at the
same time, it serves to satisfy the informationdseef the
recipient.

In this sphere, the researcher Yu. A. Oganesovidetivthe
means of visual expression of television contetd insual and
auditory groups and gives the following classificat
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Visual means include the composition of the framiew,
planning size, landscape, color, light, capacitg,)eand editing
(tempo, montage duration, playback speed, use f#ctsj.
Listening aids are divided into verbal and non-aeénarts. The
verbal tool includes the text, its syntactic stamef and
phraseological turns, and the non-verbal tool idets sound
(inter sound) and music. The analysis of the means
communicative expression of television, which ogeatits
product, helps to study the object in detail.

Based on the study of the theory and practice of
telejournalism, and its object, we present the meaf
communication and mass information transmissiotel&vision
in the following scheme:

[ Television means of expression ]

[ Visual means J ‘ Verbal means ’ L Non-verbal means
! : ;
Words which is
written in the script,

with the help of the It is a non-
It appears in the journalist or host of verbal exchange of
shots described in the program, (as information, which
the script, in editing well as the includes intercom,
sentences and forms interlocutor, that is, music, various
the pictorial line of the participant in the signals and
the TV product. dialogue) and words movements,
in sentences which gestures.
is expressed on the

screen.

Figure 2.Television means of expression

Representatives of the field of television joursali visualize
information with visual, verbal, and non-verbal mgaG. G.
Pocheptsov defined communication as “the processaurding
verbal information into non-verbal and vice versani non-
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verbal to verbal”’.The visual feature of televisiorcreases its
impact, and the effect of communication becomekeable.

Anatoliy Lunacharsky emphasizes the impact of yimage
by stating that “an image without sound is mucbrsger than an
impression made by sound without an image”. ThaewtUtkir
Hashimov expressed his opinion that “The word igyreat
weapon. A big weapon has a big responsibility”. f€ssor,
Doctor of Philology A. Rasulov states, “To go deiepo the
property of the world is to climb towards the pezkartistry.
Saying more with less is an indicator of artistaydisplay of
talent. In the beginning, there was a sacred lawhe art of
words: an artist must be a master of words.The iopén of
scientists about images and words are consideredobrihe
important factors in the combination of means opregsion,
which have unlimited possibilities and combinatidos a TV
journalist. Television does not refuse the writtward or the
spoken word. This tool is supposed to serve agréate an
image, b) to fill the image, c) to establish a ceetion with the
viewer-listener, and d) to open the concept ofstiaw.

Television as an art combines the possibilitieditefature,
theatre, radio, cinema, visual arts, and photogra@atvances in
technology have led to further improvements in et and
sound quality, resulting in digital television.Tekdon studios
have an electronic opportunity to show the imagdiciehtly,
beautifully, and clearly - as in life. ProfessoreBana Urazova
says that “this technological innovation aims tokmaevery
person’s feelings and emotional state permaneris process
also serves to ensure that images and symbols wddkehplace
in our social consciousness”. By this, she dessrilbke
characteristics of early digital television productThe
technology of transmission of image and sound usligital
signals transmits high-quality video content to tdomsumer. In
this sphere, it is necessary to define the metloocdl
foundations of television research, to cover sdientoncepts,
and it is necessary to gradually study the impramtmof
electronic equipment as a means of expression.
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CONCLUSION

Commenting on the development of the digital retrohy
Professor E. Vartanova suggests that “perhapdewayears the
concept of “television content” will disappear athe concept of
“(digital) media content” will remain. However, thinnovation
in the field of technology meant further expansidnhe creative
possibilities of television.In the context of awdsual culture,
television does not lose stability, but the consutams to tools
such as computers, mobile communications, and tsabie
receive information from the virtual world.When wenk about
yesterday’s television evaluating screen cultured aa
comprehensive study of television viewing it madehe digital
revolution puts on the agenda and the theoretisikb

In short, in telejournalism, information transmissithrough
visual communication components is more effecthantverbal
communication. Conveying information with images @motions
helps the audience to create an idea about thasgvamd learn
more about the impact of the topic on the persenyell as on the
society. However, the abundance and lack of comexisual aids
can weaken the content of the information.Therefanaintaining
harmony and balance of visual means of expressiouines
experience and skill from the journalist.
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