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ABSTRACT

This article is devoted to studying the place aélaproducer
in the process of creating visual arts and culturahd
educational shows on Uzbek television. It contaimsn-depth
analysis of the creative and managerial activitieb the
teleproducer, its role in the formation of the camit of the
show, the application of technology and the proessef
effective communication with the audience. Visua$ and
cultural-educational shows on television are asedsas an
important factor in preserving national heritageromoting
culture and promoting it internationally. The aitgc
extensively reveals the role and responsibility thie
teleproducer in strategic management in the coverad
national and international fine arts. In particularthe
importance of using modern technologies, such asuali
reality, artificial intelligence and digital mediplatforms, has
been analyzed and effective methods of popularizitwral
and educational shows have been recommended. Aathe
time, ways to explore the needs of local and iratonal
audiences, develop content suitable for them amimpte
national art globally through this.

The article analyzes the most successful practiocks
Uzbek television in the field of fine arts and givas an
example the processes of creating programs such as
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‘Masterpieces of Fine Arts’, ‘Cultural Wonders.’ fbugh
these shows, viewers are exposed to ways to ireieserest

in national art, engage the younger generation i, and
communicate art to the general public. This artideof great
scientific and practical importance not only forgbessionals
in the field of television, but also for culturahé art figures,
researchers and media workers. It proposed ways to
strengthen the cultural and educational influenégetevision,
methods of managing creative processes and inn@vati
approaches to the role of modern technologies ie th
promotion of art and culture.

The scientific novelty of the article is that theltifaceted
role of the teleproducer as a strategic managed ant just a
manager of creative processes, is studied in defHilis
approach provides a theoretical framework and picadt
guidance for the effective development of cultueald
educational programs on television. At the samee tihe
article serves to provide more extensive coveragthe role
and importance of television in promoting natiorritage
internationally.

Keywords: Fine arts, cultural and educational shows,
teleproducer, Uzbek television, creative procespufarization,
media management.

1. INTRODUCTION

Uzbek television has been playing an important iolbringing
national culture and art to the public after indegence. Through
this platform, there is an opportunity to preseowg national
values, bring them to a new generation and prortiem at an
international level. Television is manifested natyoas a means
of information, but also as a powerful factor segvthe cultural
and educational development of society. In pariiculisual arts
and cultural and educational shows are of particafigortance
in this direction. Visual arts and cultural-eduoatl shows
strengthen the spiritual connection of televisioithwiewers.
Through such shows, viewers not only get acquainti¢td their
national art and cultural heritage, but also ledrom the rich
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traditions of world art. In this sense, televisiacts as a bridge
linking national and international culture. Howevethe
importance of creative management in the processrexdting
such programs is very high. In this process, thepteducer
takes a central place, since it manages all thgestérom the
concept of the project to its presentation to teaeegal public.
The tasks of the teleproducer cover different dioes. On the
one hand, he must have a deep knowledge of Fing #mt
culture. On the other hand, it must have the gbtiit apply
technology, understand the audience and make gitrate
decisions on media management. The role of theugeydn the
coordination of creative and technical aspectfiésrain factor
determining the quality of these shows. In toddig#tal age, the
role of television is expanding further. With thevelopment of
the internet and social networks, TV shows are iggin
popularity not only through TV screens, but also \@arious
online platforms. This requires novel approachesm&intain the
leading role of fine arts and cultural-educatioslabws. The TV
presenter should be able to correctly assess dwtges, work
with the harmonization of audience requirements amatlern
technologies. This article is aimed at covering pilece of the
teleproducer in the process of creating visual and cultural
and educational shows on Uzbek television. Theystuthlyzes
in detail the creative process in the creation ofusll Arts and
cultural and educational shows, the strategic rofe the
teleproducer in management and the factors affgctime
popularity of the project. The article also examin¢he
consequentiality of such shows being carried outUxrbek
television on the basis of practical examples. Samcalysis not
only serves to develop current cultural and edaonatiprograms,
but also provides the basis for the developmemteof strategies
for their further popularization. The rich cultutadritage and art
of Uzbekistan can be widely promoted on televisiat only
locally but also internationally. Therefore, théerand role of the
teleproducer in this process deserves specialtiaien
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2. MATERIALS AND METHODS

The essence of visual arts and cultural and edugdtishows
visual arts and cultural-educational shows are @rite most
important genres of television, serving to promaiational

culture and art extensively, to meet the aestteetit intellectual
needs of the audience. For a country with suclcha tiistorical

and cultural heritage as Uzbekistan, such shows aneans of
maintaining national identity and communicatingpisubsequent
generations. The main purpose of visual art shews iconvey
the essence of works of art to the audience, todaote them to
different directions of art, to inform about thesative process.
Through such programs, viewers will not only beccameare of
the rarest works of national and world art, bubagsin a deep
knowledge of them. For example, such programs

‘Masterpieces of Fine Art of Uzbekistan’ or ‘Artcuistory’ are

vivid examples in this regard. Cultural and edu@l shows, on
the other hand, illuminate not only art, but alsistdrical

monuments, national values, folk customs and siiriberitage.
These shows will help to form the country's int¢ioraal image

by promoting the cultural assets of Uzbekistanmesitely.

2.1.The role of the teleproducer in the creative praces

The teleproducer is the heart of the creative macde leads all
stages from the concept of the project to the lwastdof the
show. Below is a detailed analysis of the functiayfsthe

teleproducer:

2.1.1.Theme selection and concept development

The teleproducer initially defines the main themd direction of

the project. For example, when preparing a shogoter national

art, the producer pays attention to making thectogeresting and
relevant. In the process, it is important to sttiy needs of the
audience and develop a topic that is relevantetio thterests.

2.1.2 Formation of a creative group
A creative group is the main performer of a TV shoihe
teleproducer brings together the director, screg@ryroperator,

as
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Fitter and other creative professionals into ormantend directs
them towards a common goal. He must be able toecityr
assess the capabilities of the group members andblee to
motivate them.

2.1.3.Financial and technical resource management

The teleproducer plans a budget and efficientlytribistes
resources. For example, the locations, decoratiteshnical
equipment and other tools chosen for filming thevemust be
budget-friendly and meet quality requirements.

2.1.4 Audience analysis

The producer analyzes the target audience in deptidevelops
content that suits their needs. For example, itmigortant for
young people to prepare modern, interesting shawthe topic
of art and design, and for the older generatiocréate programs
that reflect cultural values and historical hertag

2.2.Factors affecting the popularity of the show

The popularity of the show is influenced not onfythe content
and quality, but also by many other internal antkal factors.
Below, these factors will be considered in detail:

2.2.1.Contentquality

The aesthetic and informative value of contentiis of the main
factors in attracting the attention of the viewér. visualart
shows, qualitative images of works of art, the wawhich they
are presented, the harmony of sound and music gceump
important place.

2.2.2 Application of technology

Application of modern technology increases theaativeness of
shows. For example, with 3D technologies, it is siae to

enliven works of art, create virtual tours, attragtwers by
adding interactive elements.
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2.2.3.Marketing strategies

For the show to be successful, it is necessaryréonpte it
correctly. The teleproducer must use social meditvertising,
and other media to bring the show to a wide audierdso,
interesting trailers and announcements increaseisit in the
show.

2.2.4.International cooperation

Uzbek television can provide visual arts and caltwhows to
foreign audiences through cooperation with inteamat cultural

organizations. This not only promotes national laut,also opens
up new opportunities

2.3.Practical examples and analysis

A deeper understanding of the role of a telepradiae be made
by studying successful examples of visual arts aolfural-
educational shows on Uzbek television. For example:
‘Masterpieces of Fine Arts’ — this program coversrkg of
national and world art. Due to the creative appnoat the
producer, the program aroused great interest fltwmatdience.
The show's high quality of image and sound ensiisesliccess.
‘Cultural Wonders’ — this project is dedicated tmHiighting
national historical monuments and architecturalksaf art. The
TV presenter collaborated with international expeon this
project, promoting it at a global level. By studyisuccessful
examples of visual arts and cultural and educatishaws on
Uzbek television, a detailed understanding of tlée rand
strategic approach of the teleproducer in the m@girocess can
be achieved. Below is an analysis on the examplesaohe
prominent programs.

2.3.1.Masterpieces of fine arts

A new approach to promoting art: the show ‘Maseeps of
Fine Arts’ is one of the most successful projecisea at
introducing the rich heritage of fine arts of Uzistdn to the
audience. This program tells about the works oifonat artists,
the process of their creation and their creatifee i



UZBEK TELEVISION AND THE POPULARIZATION 863

1.

The function of the teleproducer: Making content
interesting and compelling: the producer focusedtlogir
historical and cultural significance in the selesti of
artwork. In addition to the works of famous artistee
program also highlights little-known, but artistigarich
masterpieces.

Enhancing visual impact: the producer used modern
technology, such as high-definition cameras and 3D
animations, during the filming process. This allowse
audience to understand the artwork in more detaildepth.
Creative team management: the program involved
professional screenwriters and art critics, whiehved to
make the content informative and aesthetically.rich

Results: the show was very well received by viewers. The
number of people interested in fine arts increagdth, many
young artists being able to make their works atgldo the
general public on television. This project formenwcriteria
for promoting the arts and served to promote aelaaple
popularization of national culture.

2.3.2. Cultural wonders’

The program ‘Cultural Wonders” is a project aimedl a
highlighting the rich cultural and historical monents of
Uzbekistan, which will closely acquaint viewers hwhistorical
architectural monuments, works of fine arts and tohditions.
This program was able to reconcile history and through
artistic presentation.

1. The function of the teleproducer: A targeted audience-

friendly approach: the program developed conteitalsie to
cater to audiences of different ages. For exangi¢ees with
visual and interactive elements were prepared founy
adults, and episodes rich in in-depth analysis lastbrical
information were prepared for adults. International
cooperation: the TV presenter tried to make thewsho
interesting internationally, attracting foreign exis and art
critics. For example, episodes were made with égdeom
UNESCO and other international organizations.
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2. Virtual tours. with the help of new technologies, the
program provided an opportunity to show viewers the
interior of historical monuments. This innovation

significantly increased interest in the show.

3. Results: International and local recognition of the shoas h
increased. ‘Cultural Wonders’ was instrumental
popularizing national history and art, and alsotdbuted to
the development of the tourism industry. Foreignetso
watched the show expressed a desire to get acgdanith
the cultural properties of Uzbekistan more closely.

2.3.3. Art and history

A bridge connecting national and international thg program
‘Art and History’ is aimed at a comparative analysf the art
and culture of Uzbekistan with the history of imi@ional art.
This project was able to show artists and creatbtdzbekistan
on the same stage as world-class works of art.

1. Thefunction of the teleproducer: Innovative approach: the

in

producer has collaborated with renowned art museums

around the world to focus on highlighting the mgsitres of
world art and their connection with The art of Ukis&an in
the program.

2. Creative and informative harmony: each episode of the
show focuses on a particular emphasis on beingNystich
and engaging while providing in-depth analysis bk t
historical and aesthetic aspects of the artwork.

3. Marketing strategy: the show was actively promoted

through social networks, managed to attract thenatin of
viewers through trailers and special performancEsis
article is devoted to the study of the position thi
teleproducer in the process of creating visualamts cultural
and educational shows on Uzbek television, offeangew
approach to a number of important issues in thés.afhe
research and practical analysis carried out witkie
framework of the scientific article brought the léoling
news:
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a. Reinterpretation of the role of the teleproducer: Whereas
in the past, a teleproducer was usually seen asdmager or
organizer of the creative process, this articlerprtets the
teleproducer as the main person who ensures thtegit
development of the show and determines the suafete
project. The producer not only coordinates the torea
process, but also has a decisive place in thewWoipissues:

« Identify the target audience and develop conteitalsie
for them.

e Increase the visual and technical quality of conten
through the use of modern technologies.

¢ Managing and motivating the creative team.

« Ensure that the show meets market requirements.

This approach makes it possible to understand ¢heitees
of the teleproducer in a wider circle and re-evidutas one
of the central figures of cultural and educatigoralcesses.

b. Integration of local and international fine arts: The article
highlights the need to develop fine arts and caltshows
not only at the national level, but also at thesinational
level. It promoted the strategy of using the powr
television to bring national artists and their weorto the
international arena. In particular:

e Development of international cooperation: local TV
channels can develop shows in cooperation with
international art organizations, museums and defier

e Lighting the fine arts in a global context: it has been
cited that it is possible to increase the inteoést global
audience by illuminating the work of local artists
relation to world art.

This approach opens up opportunities to introdheeatrt of
Uzbekistan at the international level and harmoriizeith
the cultures of the world.
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c. The study of the use of modern technologies: The article
analyzes in detail the role of modern technologies digital
tools in the creation of cultural and educationabvss. In
particular:

e Virtualtours: presenting new impressions to the
audience by displaying works of Art in three-
dimensional format.

e Interactive platforms. expand its audience by
promoting the show on social networks and online
platforms.

« Al (artificial intelligence) technologies. saving time
and resources through the use of artificial irgeliice
tools in the process of creating and assemblingecdn
The application of these technologies provides an
opportunity to improve the quality of cultural and
educational shows on television and to cover a wide
audience with them.

d. Bringing communication with the audience to a new level:
The article pays special attention to the issueftdctive
communication with the audience. The task of the
teleproducer is not only to create quality contéot, also to
deeply study the needs and interests of the viesepart of
this article:

e Audience analysiss methods for adapting content
according to the age, cultural and social charesties of
the audience of the show are considered.

e Increase interactivity: ways to further increase their
interest are analyzed by creating the show based on
audience opinion and participation. This approagh i
recommended as the main factors in the populavizati
cultural and educational shows.

e. Increasingthe social impact of local television: The article
focuses specifically on the social responsibilityedevision.
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Visual arts and cultural and educational displaye a
important in raising the cultural level of sociefgstering
interest in art in the younger generation, and gikésg
national heritage. This article:

* Explores the effective mechanisms by which cultisre
maintained and promoted through television.

* Proposes ways to positively influence youth edocati
through art.

« Emphasizes the need to encourage local artists and
creators and increase the chances of presenting the
works to the general public. This approach provides
broader understanding of the role of television aas
power that not only transmits information, but alss
social and educational implications.

The importance of scientific innovation: This aeiprovides the
scientific basis for the development of visual atsl cultural
and educational shows on Uzbek television. Thecgmgires and
proposals put forward in it occupy an importancplaot only in
solving existing problems, but also in opening upwn
opportunities. This scientific study is of practicaportance not
only for representatives of the television indusbyt also for art
historians, cultural figures and organizations thlape public
policy. The novelty is that it is proposed to it the
teleproducer not only as a coordinator of the eregirocess, but
also as a strategic manager of the creation andlgrdgation of
cultural and educational shows. This forms a nepwragch to
many practical and scientific issues in television.

3. REsuLTS

‘Art and History; gained international audience eatton.
Through this show, Uzbek art was promoted not todglly, but
also internationally. The interest of foreign aritics and artists
grew among the viewers who watched the show. Tladamt
possible to make Uzbekistan's cultural heritage emaidely
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known on a global scale. These practical examphesvshow

important the role of a teleproducer is in the psscof creating
visual arts and cultural and educational shows arbeld

television. The success of each project was detisinfluenced
by the teleproducer's creative management, apigicabf

technology, and strategic approach. These showeggla major
role not only in promoting national art, but alsprmaking the
culture of Uzbekistan known internationally. Thes i modern
technology and innovative techniques by the telépcer is
serving to make these shows more popular. Conclusitie

process of creating visual arts and cultural antcational shows
on Uzbek television is closely related to the syat decisions
and creative management of the teleproducer. Tétes@s serve
as an important tool in promoting national cultaral art.

Management, an audience-friendly approach, andisieeof
modern technology determine the popularity and esgo©f the
show. By developing such programs, Uzbekistan adt only
preserve national culture, but also have the oppiiytto form a
cultural platform that will be recognized interratally.

The role of teleproducers in the creation of Visfdls and
cultural and educational shows is extremely impurtdhey not
only manage the creative process, but also makategic
decisions in ensuring the popularity of the projadsual arts
and cultural and educational shows on Uzbek tdmvihave
their place not only as a means of informationgnaission, but
also as an important factor affecting the cultanadl educational
development of society. Through these shows, raltisalues,
culture and works of art are conveyed to the auwdien
contributing to the increase of the cultural leeélthe people.
Television serves as a means in this process pt@mpreserve
the national heritage, but also to bring it to svrgeneration and
promote it globally. As determined during the studhe
teleproducer is one of the central figures in thiscess. The
teleproducer's duties are very broad and multiGaetovering
stages ranging from developing the show's coneeptanaging
creative and technical processes, taking into adcaudience
needs, and ultimately ensuring the project's pajtyla
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In creative management, the teleproducer not akgg on
the responsibility of choosing topics and contepiit also
determines the success of the show by using teopical tools
correctly, effectively managing the creative teamd developing
a marketing strategy. A number of factors play ke ro the
popularization of visual arts and cultural and edionmal shows.
These include ensuring the quality of content,application of
modern technologies, the correct understandindhe@frteeds of
the audience, and the establishment of interndtico@peration.
As practical examples show, such programs as ‘Maistees of
Fine Arts’, ‘Cultural Wonders’ and ‘Art and Histdrgreated on
Uzbek television have received attention not onlgha local, but
also at the international level. This helped prarate arts and
culture on a larger scale. Through these progrémesaudience's
interest in national art increased, the attentibyoong people to
the field of art increased, as well as the cultusahnd of
Uzbekistan strengthened internationally. As a tesil the
development of digital technology and the interrtetlay the
content of television is presented not only on Tov¥eens, but
also on online platforms. This places new respdliti@ls on
teleproducers along with new opportunities. Eachjgat on
television now requires consideration not only tee tlocal
audience, but also to the needs of the global aodieFor this
reason, teleproducers should feel more deeply ns#iple for
applying modern technologies, expanding the creadipproach
and creating content that meets international stalsd The
development of visual arts and cultural and edaopati shows
should be seen as one of the main tasks of Uzlbekigen. The
work carried out in this direction should not orig limited to
the preservation and promotion of national heritadget also
strengthen integration into “world culture.” By lylexploiting
the creative and technical capabilities of tel@nsithe art and
culture of Uzbekistan can be recognized on thernatenal
stage. In conclusion, the role of the teleprodurceéine process of
creating and popularizing visual arts and cultarad educational
shows on Uzbek television is decisive. The creatimamagement
and strategic approach of the teleproducer is af&etpr in the
successful implementation of such programs. Thisgss serves
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as an effective tool for preserving the rich cudtuneritage of
Uzbekistan and promoting it globally. Also, througiuch
programs, not only the cultural level of the audirincreases,
but also the National Art of Uzbekistan finds iteqe in the
context of global culture. This creates the needeeelop more
innovative and creative projects in television.
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